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Illustrations and graphics use 
the same colour as the brand 
you design media for. In this 
example it is the IBF blue. 
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We are a Strategic Design Consultancy.

We are working at the intersection of organisational identity,  
architecture and experience. We combine a design-led approach 
with a business mindset and technical expertise to create and  
retain enterprise-people relationships for our clients.
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“There is not one kind of relevant model. The kinds of 
relevant models are virtually infinite and not likely 
predictable until needed and created.”

– John A. Zachman
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an more accurate design approach

Based on The Squiggle by David Newman from Central and the Double Diamond Model by the UK Design Council.
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Nationwide Head of Digital Daryl Wilkinson
IRM UK EAC 2014, Photo by @gotze
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If I don’t mandate standards for the customer experience in the digital 
world then we’ll screw it up...

We have to get from customers at the start of the process what they 
want from financial services, what they want from digital products, 
and never stray too far from what we think that success looks like. 
And the customer’s expectations are being driven not by experiences 
in this industry, but in other sectors. 

We go through an R&D process and iteratively build that step further 
using prototypes. We start with a wireframe, take it through a process 
and we eventually get a tablet or phone in front of them, and we use 
that with a group of customers over several days – which is usual 
practice.

Absolutely digitisation is at the heart of what we do, but I think unlike 
others we recognise digitisation isn’t changing society – society is 
using digitisation to change itself, and it’s all customer led.



www.enterprisedesignframework.com 
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https://www.linkedin.com/groups/Enterprise-Design-3945431

join the discussion!




